NVYEC August 18, 2026
Public Hearing

The current proposal is:
Preservation Department — Item 5, LPC-26-07557

155 West 72nd Street — Upper West Side/ Central Park West
Historic District — Borough of Manhattan

To testify virtually, please join Zoom Note: If you want to testify virtually on an
item, join the Zoom webinar at the agenda’s
Webinar ID: 165 261 7707 “Be Here by” time (about an hour in
Passcode: 899688 advance). When the Chair indicates it's time
By Phone: 646-828-7666 US (New York)  to testify, “raise your hand” via the Zoom app
833 435 1820 US Toll-free if you want to speak (*9 on the phone). Those

833 568 8864 US Toll-free who signed up in advance will be called first.
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Historical Photos & District
155 W 72nd St, New York, NY 10023

Historical Photos - 155 W 72nd St
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Upper West Side/Central Park West Historic District | LP-1647
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https://www.google.com/maps/place/Tip+Top+Shoes/@40.7784129,-73.9999632,15z/data=!3m1!4b1!4m6!3m5!1s0x89c2588a37a4a4a5:0xaef8158f4a7ff87e!8m2!3d40.7784145!4d-73.9805007!16s%2Fg%2F1tjyvj0g?entry=ttu&g_ep=EgoyMDI2MDQyMi4wIKXMDSoASAFQAw%3D%3D

Present Day Storefront
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Tip Top Shoes - Historical Storefront




Tip Top Shoes - Historical Storefront
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Sighage References

Here are some key references from
other NYC storefronts. It features the
type of signage we would be looking to
have created for our design.

Barney Greengrass being the best
example of the type of sign we are
striving for. Classic & Timeless.

[P
£ % SMOKED Fl
ANYWHERE I8

NIGHIT BELIVERY!

@lﬁ%ﬂ

ACREATIVE COMPANY  *



Signage (Facade Mockup)
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A CREATIVE COMPANY.
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40 INCH HIGH

ORIGINAL

‘3D’ CHANNEL LETTERING
BASED OFF OLD SIGNAGE
AND ‘BARNEY GREENGRASS’

DUE TO THE UNIQUE NATURE OF

. THE ORIGINAL SIGN FROM THE 1940s
-1970s, I'D LIKE TO BRING BACK THE
ILLUMINATED TRIANGLE AS A
SECONDARY ELEMENT THAT SELLS
OUR SERVICES ALONGSIDE A MEN’S
. AND WOMEN’S SHOE ILLUSTRATION
FOR A CLASSIC TOUCH.

34 FEET WIDE
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3D ACRYLIC LETTERING,
SINGLECOLOR W/O ANY GOLD
EDGES. SHOULD BE
SECONDARY IN THE DESIGN
AND NOT COMPETE WITH ‘TIP
TOP SHOES’ HEADLINE.

CLASSIC WOMEN’S AND MEN’S ILLUSTRATIONS ACCOMPANIED
WITH TRADITIONAL BRAND MESSAGING FOR TIP TOP. THIS IS AN
ODE TO A SIMPLIER TIME WHERE MOM AND POP SHOPS
DOMINATED NEIGHBORHOODS.



Note: Existing sign boxes will remain, signage will be simply refaced per plans.
(2) 1'x14' blue plastic faces with white lettering.

1) 40"x 34' blue plastic face with gold trim on white plex letters. 5 3
(1) 7 g . To replace existing faces.

Smaller copy on left and right are cnc routed 3/16" white plex letters
(2) illuminated "V" signs attached to existing light box, from top to bottom frames. vinyl applied graphics. .
(2) 1'x14' blue plastic face with white lettering. 12in
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Vinyl Graphics applied to plex Gold trimmed acrylic letters 3/16" Thick plex letters
3/16" Thick plex letters

8.625 8.5in
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WHITE LEXAN OR HIGH IMPACT

SOLAR GRADE ACRYLIC WITH

GOLD TRIMMED 3/16" ACRYLIC LETTERS
3/16" ACRYLIC LETTERS (NO TRIM)
VINYL GRAPHICS ON WHITE
PROJECTED FACES

ILLUMINATED WITH HIGH OUTPUT /

DAYLIGHT LAMPS.

— PRIMARY ELECTRICAL
THROUGH FLEXIBLE
CONDUIT TO J-80X
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11lin cabinet

Projection Profile left side

BALLAST
AMPS
SERVICE DISCONNECT

o
ATTACHED 5/16"x3" LAG BOLTS & SHIELDS =
WITH 1"x1* STEEL "L" BRACKETS

TOP AND BOTTOM

18in overall,

T
]

P
T
)
P
S
H
©
E
|s

11lin cabinet

T
I
p
T
0
p
S
H
0
E
3

EXTERIOR FASCIA .
rendering of

sign on existing
building, nightime
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(1) 40"x 34' blue plastic face with gold trim on white plex letters.

Smaller copy on left and right are cnc routed 3/16" white plex letters

(2) illuminated "V" signs attached to existing light box, from top to bottom frames. vinyl applied graphics.
(2) 1'x14' blue plastic face with white lettering.
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Vinyl Graphics applied to plex Gold trimmed acrylic letters 3/16" Th'Ck plex letters
3/16" Thick plex letters
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TOP VIEWS
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12 in

(2) 1'x14' blue plastic faces with white lettering.
To replace existing faces.
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Upper West Side - Unique Signage
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Manhattan Community Board 7

-Unanimous 5-0 approval
-Excitement from the Board Members
-Article feature written in local publication here:

https://www.ilovetheupperwestside.com/tip-top-shoes-is
-getting-a-new-sign-and-its-a-throwback/

TiPToP SHOES

One Page Narrative of Presentation
Tip Top Shoes
155 W 72nd St, NY, NY 10023

Dear Manhattan Committee Board 7,

This narrative pertains to the refacing and updating of Tip Top Shoes storefront top signage, located at
155 W 72nd St between Broadway and Columbus Avenues.

In modern times it’s easy to forget that there was once a level of craftsmanship from artisans in almost
every field. Skilled labor produced beautiful objects all across the city, whether pertaining to fashion,
accessories, objects, and general machinery. In previous generations, society did not simply ensure
something ‘worked’ as intended, but made certain it had a level of beauty that pleased the eye. As
society sped up, the level of craftsmanship and beauty has waned.

Signage is one of the best examples of a trade that has been decimated by speed and modern
techniques. Up until the invention of the vinyl plotter and laser cutter in the 1980s, all signage was
designed by a commercial artist and built by a sign shop. These craftsmen understood crucial elements
of graphic design, typography, color theory, and legibility of the overall design to create a fun and unique
visual impact for that business to stand out in a bustling metropolis.

Tip Tip Shoes has been doing business on W 72nd St since 1940. A beloved local family run business in
the Upper West Side, Tip Top values customer service and prides itself on treating the customer
impeccably, a stark contrast to today’s corporate retail that plagues the city. Over the decades Tip Top
has gone through a number of signage changes based on popular trends of the era, and also fell victim to
a vinyl sign from the 1990s.

Nash Design was hired to spearhead the redesign of the Tip Top storefront and bring back the curb
appeal of the business. Upon review of Tip Top’s previous signs from the 1940s-1970s, Nash designed a
sign that unites elements from both of the archival signs. From the 1950s Tip Top had a beautiful
triangular illuminated display across the name, and during the 1980s the sign looked more akin to Barney
Greengrass with colorful 3D channel lettering and a gold frame.

The two triangular elements of the sign are illuminated and are inspired by classic mom and pop shop
messaging with “Mens Shoes / Women'’s Shoes” as well as Tip Top’s brand motto’s “where your feet are
in good hands” and “family owned and operated”. The goal of the signage is to again beautify the
storefront and create a sense of visual pride/pleasure for those walking along the block. Classic signage
is slowly having a resurgence in our city, and we would like this new sign to be the newest beacon along
W 72nd St.

Sincerely,
Alexander King (Designer, Nash Design)
Lester Wasserman (Owner, Tip Top Shoes)




Confidentiality

This presentation is confidential and is intended, among other things, to present a general outline of the Company. The contents are not to be reproduced or distributed to the
public or press. Each person who has received a copy of this presentation (whether or not such person purchases any securities) is deemed to have agreed: (i) not to
reproduce or distribute this presentation, in whole or in part, without the prior written consent of the Company, other than to legal, tax, financial and other advisors on a need to
know basis, (ii) if such person has not purchased securities, to return this presentation to the Company upon its request, (i) without the prior written consent of the Company,
not to disclose any information contained in this presentation except to the extent that such information was (a) previously known by such person through a source (other than
the Company) not bound by any obligation to keep such information confidential, (b) in the public domain through no fault of such person or (c) lawfully obtained at a later date
by such person from sources (other than the Company) not bound by any obligation to keep such information confidential, and (iv) to be responsible for any disclosure of this
presentation, or the information contained herein, by such person or any of its employees, agents, or representatives.
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