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Coordinated Street Furniture Franchise Contract 

• Contract Approved by the FCRC on May 15, 

2006. 

• Cemusa contract effective date: June 24, 

2006. 

• Contract Year 1 (revenue calendar) = June 

24, 2006 through June 24, 2007. 

• Build Year 1 (construction calendar) = 

September 24, 2006 through September 24, 

2007. 

 



Franchise Structure Status 

Bus Stop Shelters (as of June 30, 2007) 

• 3,103 shelters in active service. 

• 425 shelters replaced with the new design 

(Table1). 

• Between June 24, 2006 and June 30, 2007 

– 36 shelters were temporarily removed for 

construction and will be reinstalled as construction 

is completed (Table 2). 

– 14 shelters were permanently removed because of 

stop revocation or siting issues (Table 3). 

• DOT solicited new shelter locations from 

stakeholders and we are presently reviewing 130 

new site recommendations. 

Franchise Structure Status Report: Year 1 



Newsstands (as of June 30, 2007) 

• Installations scheduled to start the first 

week in August. 

• The first group of operators scheduled for 

replacement were invited to Cemusa’s 

warehouse to view the prototype. 

Automatic Public Toilet  

• Solicited site recommendations from 

Councilmembers, Community Boards and 

Borough Presidents. 

• First approved site: Madison Square Park. 

• Installation scheduled for August, 2007. 

Franchise Structure Status Report: Year 1 



• Cemusa Year 1 Gross Sales Revenue: 

 

 Quarter 1   $  6,603.830 

 Quarter 2   $  9,001,379 

 Quarter 3      $  5,112,874 

 Quarter 4      $  8,906,355* 

 

 Total      $ 29,624,439* 

                  *Note: June sales numbers estimated. 

 

• Cemusa made two advance payments totaling 

$118,460,000, which covered the City’s first four years 

of guaranteed payments. 

– Payment 1: $50 million on June 30, 2006 (reported 

FY 06) 

– Payment 2: $68 million on April 16, 2007 

Franchise Revenue Status Report: Year 1 



• Cemusa Year 1 In-Kind Campaign Values 

(outside NYC) 

 

 USA         $      630,614 

 Spain        $   6,112,794 

 Portugal    $   1,749,672 

 Italy           $   2,874,204 

 Brazil        $   3,514,980 

 

    Total          $  14,882,264 

 

• Values audited by an independent 3rd party     

using market rates.  

 

Franchise Revenue Status Report: Year 1 

Tourism campaign in Lisbon 



• City’s share of media 

inventory in NYC used 

for public service 

announcements, city 

agency campaigns 

and marketing 

partnerships. 

Franchise Revenue Status Report: Year 1 

Dept. of Consumer Affairs Earned  

Income Tax Credit campaign 



Table 1: New design replacements, Bus Stop Shelters 



Table 2: Temporary Shelter Removals for Construction, 6/24/06 – 6/30/07 



Table 3: Permanently Removed Bus Stop Shelters, 6/24/06 – 6/30/07 


