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Why Do certain places 
Make us Feel gooD? 

anthropologists tell us We are 
harD-WireD to responD to nature. 
people Viscerally responD to the 
saMe relationships in architecture 
Because they Make us Feel gooD. 
these sensations are knoWn as 
Biophilia. terrapin Bright green’s 
latest White paper, the econoMics 
oF Biophilia, quantiFies a groWing 
BoDy oF scientiFic eViDence, it 
estiMates the Monetary BeneFit 
oF a large-scale increase in 
Biophilic Design across a range oF 
inDustries, incluDing healthcare 
anD retail, as Well as the puBlic 
anD priVate sectors at large.
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