
 

 

William D. Browning received a Bachelor of Environmental 
Design from the University of Colorado and a MS in Real Estate 
Development from MIT. In 1991, Browning founded Rocky 
Mountain Institute’s Green Development Services, which
was awarded the 1999 President’s Council for Sustainable 
Development/Renew America Prize. Browning’s clients include 
Wal-Mart’s Eco-mart, Starwood, Yellowstone National Park, 
Lucasfilm’s Letterman Digital Arts Center, New Songdo City, 
Bank of America’s One Bryant Park, the White House, and 
the Sydney 2000 Olympic Village. He coauthored Green 
Development: Integrating Ecology and Real Estate, Green 
Developments (CD-ROM), A Primer on Sustainable Building, 
and Greening the Building and the Bottom Line. Browning was 
named one of five people “Making a Difference” by Buildings 
magazine, and an Honorary member of the AIA. He was a 
founding member of US Green Building Council’s Board of 
Directors. In 2006, he co-founded Terrapin Bright Green 
LLC, which crafts environmental strategies for corporations, 
government agencies and large-scale developments.
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Why do certain places 
make us feel good? 

Anthropologists tell us we are 
hard-wired to respond to nature. 
People viscerally respond to the 
same relationships in architecture 
because they make us feel good. 
These sensations are known as 
biophilia. Terrapin Bright Green’s 
latest white paper, The Economics 
of Biophilia, quantifies a growing 
body of scientific evidence, It 
estimates the monetary benefit 
of a large-scale increase in 
biophilic design across a range of 
industries, including healthcare 
and retail, as well as the public 
and private sectors at large.
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